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About me, Toni Wilson

Director, Brand and Communications
PMG, Melbourne

Position the Pitcher Partners brand effectively in the middle market, through
data driven campaigns and programs that retain and grow our client base
and deliver an exceptional client experience.

|l am a...

Brand Client Marketing E-bike
advocate champion strategist lover

Pitcher Partners is an association of independent firms. 3
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Agenda

By the end of this session you will...

@ Understand the power of brand
(=) Be thinking about and planning your own personal brand
@ Know how to showcase your brand

@ Be planning an awesome LinkedIn profile

Pitcher Partners is an association of independent firms. PITCHER
PARTNERS
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Amazon took first
place for the third
consecutive year

amazon
S

$683.98

https://www.visualcapitalist.com/top-100-most-valuable-brands-in-2021/
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“A brand is the way a product, company
or individual is perceived by those who
experience it.

Much more than a name or a logo,
a brand is the recognisable feeling
these assets evoke.”

IGNYTE BRANDS
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TNy voice

positioning

Brand guidelines

Making business personal

Language and
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“Your calling card. The unique ‘bits and
pieces’ that form your personal and
professional reputation.

The act of personal branding is learning
how to ‘package’ yourself.”

FIONA TRIACA
NAKED AMBITION






The power of a strong personal brand oo
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Stand out @ Distinguish yourself from your competition, make it uniquely you

Business @ Build rapport and trust with your client and contacts
development

Build confidence @ Fake it until you become it, confidence comes from playing
to your strengths

Build credibility @ Showcase your expertise in what you do and know

Career Two way street, be found, and find people suitable for
opportunities career opportunities

Professional @ Position yourself for speaking, event and learning opportunities
development

Pitcher Partners is an association of independent firms. @ F}\TR(;I‘FI{IEE'}{S



Authentic

Anything other than
the real you wont do

Ground rules

(000)
ﬁ%)u%)

Consistent
Who your networks meet in
person should be the same
as they see online
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Add value

Provide a reason for people
to engage with you
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Building your brand story
 What am | passionate about?
 What am | good at?

 \WWhat makes me credible?



What you want to be known for
Some things to think about

P 1

Solutions focused Collaborative
RO~
& ->
i3 s
Resilient Adaptable
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Curious

Passionate

If you make a commitment, deliver on it

Pitcher Partners is an association of independent firms.
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Discover your key characteristics
At home activity
V!AC‘HA'RAe'TE‘;;'-‘ CHARACTER

. : The VIA Character
Visit: viacharacter.org Strengths Survey

Take the ‘VIA Character
Strengths Test’

Get to know your greatest strengths.

Takes 15 minutes

Why take the survey?

The VIA Survey is the only free, scientific survey of character strengths
in the world. Take this simple, 15 minute character test and discover
your greatest strengths. Research shows that knowing and using your

character strengths can help you:

Increase happiness and well-being
Find meaning and purpose
Boost relationships

Manage stress and health

Accomplish goals

Pitcher Partners is an association of independent firms. PITCHER
PARTNERS
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Your brand amplifiers
What can you do to develop your brand?

2] (3 ¥,

LinkedIn Other social media Community involvement
o
fn}
O O o© (;)
§ i I o N |
Networking groups Business Development Attend events

: _ " _ ) PITCHER
Pitcher Partners is an association of independent firms. @ PARTNERS
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“Bring your whole self to work.
| don'’t believe we have a professional
self Monday through Friday and a real self
the rest of the time.
It is all professional and it is all personal.”

SHERYL SANDBERG | COO
FACEBOOK
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How to build your LinkedIn profile

Plus, other social media tips

NGC 2022

Pitcher Partners is an association of independent firms.
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About me, Charlotte Fenner

National Digital and Social Media Manager
PMG, Melbourne

Digital and content strategy | Digital campaigns | Social media | Website
optimisation | Brand projects

|l am a...

Content Digital Words Strategic
creator storyteller enthusiast thinker

Pitcher Partners is an association of independent firms. 23
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What about you?

How you can build your LinkedIn profile

A few things not to do on social media

Pitcher Partners is an association of independent firms. 24
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Let’s find out more about you
On social media

i Mentimeter

menti.com
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By the end of this session you will...

Want to go away and set up the greatest LinkedIn profile ever!

N\ ! /
Jaf &
Be thinking about how you can Be aware of a few things not to
tell the world about your new do on social media

role at Pitcher Partners through
the content you share and the
ways you interact with others

Pitcher Partners is an association of independent firms
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LinkedIn crash course GrAprAre
Step 1 of 3 — Your profile

Cover

image/_\
Nice ~—

professional
headshot

Your details 7

Name, post-nominals,
personal pronoun

Pitcher Partners is an association of independent firms.

: " PITCHER
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A clear
headline

Charlotte Fenner @ Pitcher Partners
National Digital and Social Media Manager at Pitcher X

. RMIT University
Partners
Melbourne, Victoria, Australia - 441 connections JUSt te” yOUI' Story
About in plain and simple
I'm a strategic content marketing and communications adviser with 10+ years” experience in professional WOI'dS abOUt hOW
services organisations, with a Master of Communication. you got to Where
| create and amplify engaging content across digital platforms such as websites, email, social media and you are

podcasts to engage audiences with useful content, meet organisational objectives and build brand

awareness with thought leadership.

I worked on the INTHEBLACK magazine and website, CPA Australia’s flagship publication, which was
nominated for three Mumbrella Publish Awards and won the 'Special Edition of the Year’ category for the

issue on health and wellbeing in 2021.

PITCHER
PARTNERS
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Toni Wilson € Pitcher Partners
Marketing & Communications Leader | Strategy & Insights |

. ; : University of Otago
Brand | Digital | Customer Experience Transformation

Greater Melbourne Area - 500+ connections
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LinkedIn crash course
Step 2 of 3 - Get connecting and engaging

Like, comment, share Make a habit of liking, commenting on and sharing your
connections’ posts

Post content Regularly post content about your career and professional

life. Variety, consistency and frequency are key

Use LinkedIn updates as a way of creating conversation, ask for
suggestions and recommendations for tasks, careers etc.

Ask questions to
your network

Connect with
new people

Make the first move. Connect with people you meet at events,
through networking, clients and contacts

Use messages to introduce yourself to new connections, to
congratulate connections on career movements, and to make
meetings etc.

Use messages

QICICINO,

Pitcher Partners is an association of independent firms. @ F.}\TISI'FILEE'}{S
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LinkedIn crash course
Step 3 of 3 — Post incredible content

People will also want to
celebrate your successes.
If you're presenting at a
conference, starting a new
role, receive an award —
let your network know!

Show your human side.
People want to see what
you get up to in your day to
day, what events you go to,
who you interact with.

Your firm is a big part of your
brand. Share content and
updates of what’s happening
at your firm and celebrate
your peers’ success.

Position yourself as an
expert by sharing content
written by reputable experts,
that will add value for your
connections. You can also

post your own articles up.
Great example: See Dilan Jayasekara’s LinkedIn profile here.

Pitcher Partners is an association of independent firms. PITCHER
PARTNERS


https://www.linkedin.com/in/dilanjayasekara/
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Avoid these career Killing social media mistakes
Four mistakes to avoid



https://www.cnbc.com/video/2015/06/09/social-media-mistakes-to-avoid.html
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A few things to remember

You represent your firm in every post!

Don’t post anything that you wouldn’t be comfortable talking about with your boss

Key points for professional services firm

i

Don’t name a client unless If you’re posting anything from in
you have written permission the office, make sure it looks
professional and there is no client
information visible

Pitcher Part i iati f ind dent firms. PITCHER
itcher Partners is an association of independent firms @PARTNERS
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Where to from here?

£ 22 <

Update Start Read
your LinkedIn profile planning your LinkedIin  the handout if you can’t
with your personal content remember all the tips

brand in mind from today

@@ Get in touch with me if you have any questions
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